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The political/media environment today

e Soft support for mainstream political parties

Proliferation of media channels

Activism and populism self-reinforcing

Self-absorbed voters
e Generational divide on social & economic issues

Crashing trust in experts and institutions
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1in 2 Countries Have Lost
Faith in the System

Percent of population who believe
the system is not working

Above
global average

Aligned with
global average

Below
global average

In 14 countries, the percent of
population that has lost faith is

above the global average
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Trust Index

Mass Population
Left Behind

Average frust in institutions,
Informed Public vs. Mass Population

Trusters
(60-100)

Neutrals
(50-59)

| Distrusters
§ (149)

Source: 2017 Edelman Trust Barometer.

The Trust Index is an average of a country’s trust in the
institutions of govemment, business, media and NGOs.
Informed Public and Mass Population, 28-country global
total.
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Trust in Government Further Evaporates Iosrust  [Neural [Tt
Percent trust in government, and change from 2016 to 2017 ‘ +  Y-to-Y Change
75 75 76
69 71

Distrusted in 75% of countries

© Declines in 14 countries
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Business on the Brink of Distrust Ioisrust  Neursl  [frrust

Percent trust in business, and change from 2016 to 2017 ‘ +  Y-o-Y Change

Distrusted in 13 countries 74 16
© Declines in 18 countries i
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All-time Low for CEO Credibility Iosrust  INeural st

Percent rate CEOs as extremely/very credible, 2016 vs. 2017 ‘ +  Y-o-Y Change
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CEOs not credible in 23 countries &t
© Declines in all 28 countries 55
51 52
50 48
37
2323242526272727
: g&&&!l& &!!
7 : ’ 7'07 a .57 77‘07"‘ g . 8 Q § N 57; K .97
89 BECHRE B S IR ® w s 5:“ 88 4 °
o o




| Jelelecle

TrUSt in Media Plunges to AII-Time LOWS | Distrust Neutral [ Trust
Percent trust in media, and change from 2016 to 2017 ‘ +  Y-o-Y Change
65 66 67

Distrusted in 82% of countries
¢ All-time low in 17 countries
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Trust in NGOS DeCIines | Distrust Neutral ITrust

Percent trust in NGOs, and change from 2016 to 2017 ‘ +  Y-to-Y Change
v

NGOs less trusted than
business in 11 countries

Distrusted in 8 countries
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Peers Now as Credible as Experts

Percent who rate each spokesperson as extremely/very credible,
and change from 2016 to 2017

A person like yourself now tied
for most credible spokesperson
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“People in this
country have
had enough
of experts.”
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~ Michael Gove,
Member of Parliament, U.K.
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A person like
yourself

‘ + Y-to-Y Change

CEO credibility decreased the
most, dropping to an all-time low
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What about Australia ?
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Trust deficit — especially for business

Public Trust
POLITICAL PARTIES 18%
BUSINESS GROUPS 28%
FEDERAL PARLIAMENT 30%
STATE PARLIAMENT 31%
ENVIRONMENT NGOS 42%
CHARITIES 48%
ABC 52%
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Disengaged voters tune out

Followed the election in the mass media Watched the leaders’ det

Television = Waiched debate
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Disengaged voters decide late

Timing of the wvoting decision
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Hollow parties

Alhwrays voted for same party
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True blue - or red — no longer
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Sentiment towards oil and gas industry

The financial services sector, including banking (-12) 32%
0il and gas companies in general (-7) 36%
The political class (-6) 27%
Coal (-3) 32%
0il (+7) 38%
The energy sector (+9) 36%
The mining and resources sector (+16) 33%
Gas (+27) 38%
The agriculture sector (+62) 24%
Renewables, such as wind and solar (+67) 15%
The tourism sector (+69) 22% 3%|
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Some issues close to home

e 75% support domestic gas reservation
e 25% support banning coal seam gas operations on farm land
* 64% believe big business doesn’t pay enough tax

* 60% believe making multinationals pay more tax would be
good for the economy — only 13% disagree

 55% believe it is harder than ever for governments to control
the influence of multinational corporations
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What should we do ?

e Continue with the traditional model

— Influence policy makers in traditional ways through data, analysis and
advocacy

AND

— Bypass the politicians and hostile media through new channels

— Mobilise third party supporters

— Change our business practices to align with community expectations
— Stress shared values as well as economic benefits

— Emphasise the points where we connect with people
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One view of advocacy

A successful advocacy campaign doesn’t make friends

It makes enemies
It points the finger,
Names names and starts a fight

It tells us who is responsible and how to fight back
It tells us which side we’re on

- Public Media Centre



